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Theatre Production III - Marketing Lab | LMC 3661 - A (CRN: 83793) | 1 Credit Hour

General Information

Course Description
Students will learn the fundamentals of marketing for the theatre.  The course is broken into two
sections.  Online lectures will provide foundational information that will be necessary to participate in
the practical lab section of the course.

Course Goals and Learning Outcomes
Textual/Visual Analysis: Students will learn to read, analyze, and interpret not only cultural projects such
as film, literature, art, and new media, but also scientific and technical documents

Interpretive Frameworks: Students will become familiar with a variety of social, political, and
philosophical theories and be able to apply those theories to creative and scientific texts, as well as to
their cultural observations.

Literary/Film/Narrative Art Inquiry: Students will be aware of the traditions and conventions of literature,
film, and other forms of narrative art, and they will be able to analyze those traditions and conventions
in specific cultural contexts.

Course Requirements and Grading

Assignment  Due Date

Padlet 1 September 7

Padlet 2 September 14

Padlet 3 September 21

Padlet 4 September 28

Padlet 5 October 12

Padlet 6 October 19

Padlet 7 October 26

Padlet 8 November 9
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Padlet 9 November 16

Padlet 10 November 23

Final Lab Hour Completion November 23

Final Project December 3

Extra Credit for Execution of Justice December 3

Extra Credit Opportunities
You can receive extra credit for going to see one or both of the shows DramaTech offers in the semester
and writing a 2 - 3 page review of the production. There are two productions per semester. Each review
can count for two hours of lab work or one written assignment.

 

For the review, discuss the production as a whole and how the marketing worked to accurately tell the
story of the production through the artwork and copy used to promote the production. Support your
opinions with examples from the production.

Description of Graded Components
Lab Hour Completion - You must complete twelve (12) hours over the semester in the box office. This
can be completed by helping with ticket sales, ushering, or selling concessions. You must arrive at 6:30
pm and stay through intermission (or stay and watch the show!). Each night's attendance will count for
three hours toward your lab hour requirement.  I will send a sign-up sheet when we get closer to the
show opening.

Padlet Assignments - Each Padlet assignment asks you to respond or do a small bit of research in
reaction to each week's lecture. They are short responses where you might be asked to provide an
image with a short caption or a few short answers. It will vary each week. It is also expected that you
respond to at least two other class members' postings (presuming there are that many people in
the class) each week to get full credit.

Grading Scale
Your final grade will be assigned as a letter grade according to the following scale:

Letter Grade Percentage

A 90-100%

B 80-89%

C 70-79%

D 60-69%

F 0-59%

 

Course Materials
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Course Text
There is no required text for this class.

Additional Materials/Resources
Scripts for this semester's productions:

Mann, Emily, Execution of Justice (https://gatech.instructure.com/courses/465180/files/64169105?
wrap=1)

Course Website and Other Classroom Management Tools
This course uses two primary websites: Canvas and Padlet. DramaTech communicates most of its
business through Slack. Your instructor will invite you to Slack once the final registration period is over.

Course Expectations and Guidelines

Class and Lab Policies
The lab portion of your class takes place in a functioning theatre space. You will be working with power
tools and other dangerous objects. There are some requirements for you to be prepared to work in the
space.

You agree to:

Dress in clothing that you don't mind getting dirty.
Wear closed-toed shoes at all times. No flip-flops or sandals are allowed.
Long hair needs to be tied up.
Do not wear any dangling jewelry (i.e., necklaces, bracelets, dangling earrings, etc.).
If you don't know how to use something, ask someone who does
If you are uncomfortable doing something, ask for a different job.
If you see someone doing something unsafe, say something.

Your instructors agree to:

Teach you how to use any equipment before you start to use it.
Stop you if you are using something incorrectly.
Give you a variety of experiences.

Entering / Exiting Class:

Please arrive on time to class and stay for the entire class period. Late arrivals and early departures
are disruptive.
If despite your best effort you arrive late, please quietly take a seat at the back of the classroom.
Similarly, in the rare event that you must leave early (e.g. for a medical appointment), email me in
advance to let me know, then sit close to the rear door and leave as unobtrusively as possible. If you
can’t be there on time or must always leave early because of a class or work conflict, either seek
specific permission from me or do not take the class.
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During exams, ask permission before leaving to use the restroom. Try to use the restroom before
coming to class.

Noise:

When class begins, please stop your conversations.
Wait until class is completely over before putting your materials away in your backpack, standing
up, or talking to friends.

Electronic Devices:

No taping, filming, or photography in class without my prior permission (whether by camera, cell
phone, or other means). These activities are distracting and inhibiting to faculty and other students,
may infringe upon privacy or copyright, and have an effect on classroom discussion.
Cell phones should be turned off. No talking on cell phones, text messaging, or emailing on laptops
during class. Wait until after class to return any calls received.
No listening to iPods or other electronic recording devices during class.
No computer use not directly related to class activities. For example, instant messaging programs
(like Google Chat), Instagram, TikTok, or other social networking sites, Internet surfing, and similar
activities should not be performed during class time.

Participation:

Because participation is counted as part of your grade, missing class could negatively impact your
grade. Disrupting class could also lower your participation grade.
Keep on the topic at hand. If you have questions off the current topic, address these outside of
class at office hours or by email with the instructor.
Do not talk out of turn. Wait to be recognized before speaking, and do not try to dominate a
discussion with your questions or comments – give others a fair opportunity to participate.

Common Courtesy:

Food and drink are discouraged in class. There may be times that you need a beverage or small
snack during class. Avoid bringing in large meals or food that is noisy when unpackaged or chewed.
Please dispose of any food items brought into the theatre in the lobby. Facilities does not remove
trash from the theatre itself, and food trash draws insects.
Show respect for fellow classmates and me. Do not interrupt another who is speaking. It is okay to
disagree with an idea but not okay to ridicule or make fun of another person and his/her ideas.
Raised voices, derogatory language, name-calling, and intimidating behavior will NOT be tolerated.
Do not disturb others by engaging in disruptive behavior. Disruption interferes with the learning
environment and impairs the ability of others to focus, participate, and engage.

Accommodations for Students with Disabilities
If you are a student with learning needs that require special accommodations, contact the Office of
Disability Services as soon as possible to make an appointment to discuss your special needs and to
obtain an accommodations letter.  Please also e-mail me as soon as possible in order to set up a time
to discuss your learning needs. 

10/29/25, 1:28 PM Syllabus for Marketing Lab - Fall 2025

https://gatech.instructure.com/courses/465180/assignments/syllabus 4/9



Attendance and Participation
For the most part, you get to select when you come to this class. We provide the schedule and you
select what days you can or want to come. There are a few days that we need as much help as
possible as we get close to the show opening. Those days are listed as required on the course
calendar. That means we would love as much help as possible. If you have a good reason not to be
there, you will not be penalized, but please try your hardest to make yourself available for those days. 

Collaboration and Group Work
Everything we do in theatre is collaborative. We work as a team. There is no traditional group work for
which you will be graded, but we expect you to be an active participant while in the lab. What does that
mean? Enthusiastically ask for a job when you finish what you've been given. Don't disappear until
someone finds you and asks if you need a job. If someone calls out for help in an urgent way, come
running and help. It's probably urgent. Listen out for people calling out things like "heads" or "winch
coming in" because something might hit you in the head. Anything we can do to keep the team safe
and make a great show with minimal stress makes the process better. 

Extensions and Late Assignments
I am willing to be flexible with assignments if you let me know in advance that you have some kind of
issue going on. You must communicate with me early and often. Typically, there will be a 10%
deduction per week for late work. 

Accommodations for Religious Observances
I respect your right to observe your religion and will do what I can to accommodate your needs. With
this in mind, you are permitted to be absent from class to take part in religious observances. For
planning purposes, I ask that you provide me with written notice of your upcoming absence as soon as
possible. 

Institute Approved Absences
As per Georgia Tech policy, you are permitted to be absent from class to participate in athletic events,
official field trips, and religious observances. For planning purposes, please provide me with written
notice of your upcoming absence as soon as possible. When I receive this notice, you and I will discuss
opportunities to make up the work you will miss in your absence.

To learn more about receiving official notice from the Registrar about the nature and timing of your
upcoming Institute-approved absence, visit http://catalog.gatech.edu/rules/4
(http://catalog.gatech.edu/rules/4) .

Additional Syllabus Components

Statement of Teaching Philosophy
I believe access to quality education is a human right. I am an educator because I want knowledge to
open your minds and spark curiosity and creativity. I want to support you in developing critical thinking
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skills to question and create your own stories for and with others. I want to help you wield the power of
your voices. I use teaching strategies that will give meaning to your education, inspire you into action,
and give you the foundation that empowers you to shape your future opportunities. 

 

I believe that you learn best by getting the information in small doses and then using that information in
real, practical situations. I also believe learning should be fun. It is important to find the balance of hard
work and fun in whatever you choose to do. Theatre provides you the opportunity to do many of the
same things you will do in a corporate job without thinking about it - working in groups, building
relationships, communicating effectively, planning and organizing, and having a good time while doing
it. Together, I believe we can go on this learning journey in a safe, supportive, and productive
experience. 

 

I intend that students from all backgrounds and perspectives be well served by this course; that
students’ learning needs be addressed both in and out of class, and that the whole self that students
bring to this class be viewed as a resource, strength, and benefit. I intend to present materials and
activities that are respectful of each and every member of the class. Your suggestions are encouraged
and appreciated. Please let me know ways to improve the effectiveness of the course for you
personally, or for other students, or student groups.

Statement about Student Mental Health and Well-Being
Success in this course program depends heavily on your health and well-being. Recognize that stress is
an expected part of the college experience, and it often can be compounded by unexpected setbacks
or life changes outside the classroom. Your instructors and I strongly encourage you to reframe
challenges as an unavoidable pathway to success. Reflect on your role in taking care of yourself
throughout the term, before the demands of exams and projects reach their peak. Please feel free to
reach out to me about any difficulty you may be having that may impact your performance in your
courses or campus life as soon as it occurs and before it becomes too overwhelming. In addition to
your academic advisor, I strongly encourage you to contact the many other support services on
campus that stand ready to assist you. You can find a list of mental health and well-being resources on
the Help and Support Page (https://gatech.instructure.com/courses/397090/pages/help-and-support) .

Read the course schedule carefully and make a note of important dates. I highly recommend that you
frequently review this schedule to ensure that you are managing your time wisely and prepared to
participate in activities and submit assignments by the due date. 

Schedule of activities and dates

Start Date Activity or Description End or Due Date

Course Schedule
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Monday, August 18 Course Introduction

  Read All Content in this Module
Sunday, August 31, 10
PM

  Complete the Safety Waiver
Sunday, August 31, 10
PM

  Introduce Yourself
Sunday, August 31, 10
PM

Monday, September
1

Module 1 - What is Marketing?

  M1 Padlet
Sunday, September 7,
10 PM

Monday, September
8

Module 2 - Marketing for the Theatre

  M2 Padlet
Sunday, September 14,
10 PM

Monday, September
15

Module 3 - SWOT Analysis

  M3 Padlet
Sunday, September 21,
10 PM

Monday, September
22

Module 4 - Target Marketing and Branding

  M4 Padlet
Sunday, September 28,
10 PM

Monday, September
29

Module 5 - Traditional Promotion

  M5 Padlet
Sunday, October 12, 10
PM

Monday, October 13 Module 6 - Digital promotion

  M6 Padlet
Sunday, October 19, 10
PM

Monday, October 20 Module 7 - Creating a Marketing Plan
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Course Summary:
Date Details Due

Sun Aug 31, 2025

  Safety Waiver
(https://gatech.instructure.com/courses/465180/assignments/2148938)

due by 10pm

  Introductions
(https://gatech.instructure.com/courses/465180/assignments/2150164)

due by 11:59pm

Sun Sep 7, 2025   Introduction to Marketing
(https://gatech.instructure.com/courses/465180/assignments/2148926)

due by 11:59pm

Sun Sep 14, 2025   Marketing for the Theatre
(https://gatech.instructure.com/courses/465180/assignments/2148932)

due by 10pm

Sun Sep 21, 2025   SWOT Analysis
(https://gatech.instructure.com/courses/465180/assignments/2148936)

due by 10pm

  M7 Padlet
Sunday, October 26, 10
PM

Monday, October 27 Module 8 - Designing A Show Image

  M8 Padlet
Sunday, November 9,
10 PM

Monday, November
10

Module 9 - Marketing a Production

  M9 Padlet
Sunday, November 16,
10 PM

Monday, November
17

Module 10 - Different Careers in Theatre
Marketing

  M10 Padlet
Sunday, November 23,
10 PM

Final Project - Marketing Image
Wednesday, December
3, 10 PM

  Extra Credit for Execution of Justice
Wednesday, December
3, 10 PM
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Date Details Due

Sat Oct 4, 2025   Target Audience
(https://gatech.instructure.com/courses/465180/assignments/2148940)

due by 11:59pm

Sun Oct 12, 2025
  30-Minute Branding Refresh
Challenge: Reimagine Your
College Theatre's Identity
(https://gatech.instructure.com/courses/465180/assignments/2148914)

due by 11:59pm

Sun Oct 19, 2025   Promotion Plan Brainstorm
(https://gatech.instructure.com/courses/465180/assignments/2148934)

due by 11:59pm

Sun Oct 26, 2025
  Marketing Plan for Student-
Run Theatre
(https://gatech.instructure.com/courses/465180/assignments/2148930)

due by 11:59pm

Sun Nov 9, 2025
  DramaTech Show Poster
Design Assignment
(https://gatech.instructure.com/courses/465180/assignments/2148916)

due by 11:59pm

Sun Nov 16, 2025   Writing a Press Release
(https://gatech.instructure.com/courses/465180/assignments/2148942)

due by 11:59pm

Sun Nov 23, 2025
  DramaTech Theatre
Promotional Video Drafts
(https://gatech.instructure.com/courses/465180/assignments/2148918)

due by 10pm

Sun Nov 30, 2025   Marketing Hours
(https://gatech.instructure.com/courses/465180/assignments/2148928)

due by 5pm

Wed Dec 3, 2025

  EXTRA CREDIT: Marketing
EXECUTION OF JUSTICE
(https://gatech.instructure.com/courses/465180/assignments/2148920)

due by 11:59pm

  Final Project - Creating a
Marketing Plan for Spring 2026
(https://gatech.instructure.com/courses/465180/assignments/2148924)

due by 11:59pm
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